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Strategic path to success 
THE VISION OF LANGLEY PERRINS HAS DRIVEN HIS UPMARKET GOLF 
APPAREL BUSINESS TO UNCHARTED HEIGHTS IN SOUTH AFRICA. 
BY BARRY HAVENGA 

W alking through Global Golfs 
combined head office and 
warehouse, in an industrial 

area of Sandton, you soon grasp why the 
company is firmly entrenched as the 
leading supplier of retail and wholesale 
logoed golf apparel in South Africa. The 
sheer quantity of stock is overwhelming, 
comprising their core business brands of 
Cutter & Buck, Ahead and Rhode Island, 

for which they have the sole distribution 
rights in South Africa. 

The building is literally stacked to the 
ceiling. The ceiling space has been recently 
converted into New York-style loft apart­
ment offices, which mirror the company's 
upward path under its three directors, Lan-
gley Perrinsjo Bartram and Mike Askew. 

Global Golf's business model is com­
prised of its core business, which is big 

stock orders from America used for corpo­
rate golf days, and branded apparel and 
headwear for golf clubs throughout South 
Africa. And their retail division, which has 
shown tremendous growth, selling upmar­
ket apparel that is well-presented, fashion­
able and functional. Owning 12 on-course 
high-end retail shops around the country, 
they have made the selling of logoed goods 
a specialised and profitable business. 
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